








First, have a small notepad
and pen with vou when yo1 make
the call. Call your neighbor on
the telephone and ask him politely
if you could interview him as part
of your Communications merit
badge requirements. Explain that
the requirements include incerview-
ing and preparing to introd.ace a
guest speaker.

If he agrees to help voi, and
now is a convenient time, ask him
to tell you a littie about his back-
ground, and take notes. {Iit’s not
a good time, ask when you could
call again.) Do not be afraid to
politely ask the person to s.ow
down or repeat a statemen: if you
were not able to write down the
information fast enough.

Here are some questions to break the ice and help vou
prepare an introduction:

o What is your full name and professional title!

¢ What are vour duties?

¢ What do you like best anout your career?

e What is the most difficult challenge vou face
in your position?

¢ Did vou go to college or receive special trainin

g!
¢ What do you enjov doirg when vou are not working?

Depending on whom ou are interviewing, craft vour
questions accordingly. Based on the person’s answers, write
a brief, upbeat introduction to the speaker. Practice vour
introduction several times.

When vou demonstrace to vour counselor how vou would
introduce a speaker, bring a couple of index cards with notes
just in case vou forget some detail that vou would like to include
about the person.

Stand up, go to the front of the room. face the "audience,
smile at vour counselor confidently, and address the audience.
(They know you so keep tais informal.) Then give a brief
introduction of the speaker and sit down.
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Pick a subjector
skill you know
well that a friend,
relative, or troop
member might like

to learn.

Teaching Skills And
Using Teaching Aids

For requirement 6, vou will develop a plan to teach a skill or
inform someonc. Develop an outline much the same as yvou
did tor your short speech, keeping in mind how you could
break down the subject into simple, step-by-step instructions.
For example, if you know a lot about knaots, vou could choose
to teach a friend how to tie a few basic knots.

First, pick out four basic knots that are useful in different
situations. Think about how you learned to tie these knots.
Write an outline, detailing each step you take to make each of
the four knots. List how each knot can be best utilized.

Next, consult your Boy Scout Handbook, library books, and
Internet resources {with a parent’s permission) for illustrations
of the four knots. You might consider enlarging these diagrams
on a photocopier to make them easier for a beginner to follow.
Get a couple of pieces of the right-sized rope to practice with—
one tor voursell and one for the friend vou will teach. The ropes
and the illustrations, which you may want to display when you
demonsirate this skill, are vour teaching aids. They will help
your friend visualize the rope-tying skills.

Practice how you will teach vour friend this skill before
ou meet. Since this is a hands-on skill, consider whether it
would be better if the two of you sat side-by-side or across
from one another so that your actions to tie the knot are easy
to follow.

Demonstrate each step slowly. 1f vour friend gets confused
or flustered, slow down or start over. If something is extremely
difficult “or the person to master, you might have to rethink
the skill vou are teaching or choose a less-complicated knot.
You can suggest taking a short break if the frustration level
gets too nigh.
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becomes EZ, “down” becomes a downward arrow, “without” is =~ e ——
written as w/o, “departmen:” is dept. Develop vour own style.

During the meeting, think of yourself as an impartial If you cannot write
observer. Withhold judgmert about what people are saving—
do not form your own opin.on about the subject under
discussion. In other words, do not try to instantly analvze what someone
and categorize what is being said or allow vourself to become says, paraphrase.
one-sided in your thinking. Simply record what various people
say about the proposal and ‘isten actively to the discussion
without participating. Write an objective report of the meeting
immediately afterward, when your notes are fresh and vou
can easily remember what people said.

Say you attended a citv hall meeting and the city council
discussed six proposals but only one issue—whether to turn
a city park into a much-needed parking garage-—generated
public comment or heated discussion. List and briefly detail
all six proposals, but focus most of your report on the issue
that provoked discussion.

If people in the meeting are polarized—if there is great
controversy or debate over an issue—report what all sides of
the controversy said and what, if any, action the council took.

Do not state your own opinion in your report. Stick to the facts
and record a variety of view points and the outcome or any
compromise that may have been reached among the parties.

Your objective report might paraphrase Mr. Marcus in this
way: “Mr. Marcus, a longtime resident of Petersburg, argued
that replacing the city park with a parking garage will mean
that part of our town'’s history will be lost forever. He called
the proposal to demolish the park short-sighted and a terrible
travesty, particularly for the children of Petersburg who would
no Jonger be able to use the plavground, and for senior citizens,
who enjov sitting on the park benches talking with friends and
other park visitors.”

Be sure to record the council’s actions on each agenda
item, even if some of it is Poring. Keep those sections of your
report brief but cover all the bases, for example: “The city
council unanimoush voted to approve funds to fix eight
potholes on Hightower Road.” Keep vour report to one or
two pages, summarizing the main issues and points of view
covered at the meeting.

down exactly
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Even if you are
sending a letter
to the editor

by e-mail, always
keep your letter
formal and include
your name and
return address. For
privacy reasons,
your letter will not
be printed in the
publication with
your address but
editors need to be
able to verify you
are who you say

you are.

Active Communication

As vou decide how to fulfill requirement 7, try something
difterent and challenging.

Letters to the Editor

A lot o7 Scouts write to the editor (or the mascot, Pedro) of the
national Scouting publication, Boys' Life, if they choose require-
ment 7a. Letters written to Pedro, the Bovs' Life mailburro,

are sometimes answered in the niagazine by the editor-in-chief
doubling as Pedro.

Usually, you would not address the editor of a magazine
with “Dear Hay-Munching, Tumbleweed- and Taco-Eating
Mailburre.” but readers of Boys™ Life do just that when writing
to the wacky burro that supposedly delivers the magazine’s
mail when he’s not off having wild adventures in his monthly
cartoon in the magazine.

Scouts sometimes tell Pedro how
much they liked a particular story
in the magazine; other times they
write to correct a mistake they
saw in print or to inform
the editors of Bovs' Life
about interesting trips or
campotts their troop has
plannec that vear.

All letters to the
editor—whether they are
sent to a local newspaper
or a natonal magazine—are
carefully read. Journalists are
particularly interested to hear
what readers like and dislike
about the publications for which
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Be light-hearted and ercouraging in your teaching
approach. People learn skilis by being allowed to make
mistakes without being penalized. Be a positive role model.
You can always make someone feel better by saving, “1 had
the same problem when [ frst started tying this knot. Try
this... . Ask if there are anv questions and make sure yvou
answer them thoroughly.
Before the two of vou go before your counselor to
demonstrate the skill vou have successfully taught, review
the information with your friend one last time. After the
demonstration is over, sit down privately with your counselor
and determine how well you were able to transfer vour
knowledge or skill to your friend.

Teaching aids can
involve the use of
graphics, maps, a
chalkboard, props or
any number of things
limited only by your
imagination. Aids

do not have to be
elaborate or expensive.
Anything that you can
think of that will help
you instruct your
friend and make the
experience more
hands-on and fun,

or help the person
visualize what you
are saying, will add

a great deal to that
person’s ability to
catch on quickly.

Praise your
friend's efforts
often and
generously;
positive
reinforcement
is a great

learning tool.

Teaching aids like this 3-D chart make learning
more fun and understandable.
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they write. Editors are constantly striving to serve
their readers better with what they publish. In a
free society like America, your voice counts,

Before you write a letter to the newspaper
or your favorite magazine, read the publication
thoroughly. Look at the masthead of the publica-
tion; this may be on the editorial page of your
newspaper or on one of the front or back pages
of a magazine. Write to the managing editor if an
editor is not listed.

Your approach, unless you are writing to
Pedro, should be formal. Write the person’s full
name, title, the name of the publication (in italics),
and the address in the top, left-hand corner of your
letter. Begin the body of your letter with “Dear Mr.
or Ms.” and the person’s last name. In vour first
sentence, state why you are writing this letter to
the editor.

Here are some exanmples of opening sentences:

e [ am writing to say how much I enjoyed
Dan McLain’s story on high-adventure
Scout camps.”

e “Drew Norton's piece on rappelling was highly
informative, however, the third paragraph
contained an error that could lead to an unsafe
climbing situation.”

Back up your first statement with more detail
or an explanation. If you are expressing an opinion,
do so respectfully and in a measured way. Back up
vour opinion with personal experience, facts you
have gathered about the subject, and clear-cut ways
of solving the problem or issue in a different way
than what the publication proposed.

If you have said all you need to say in a few
sentences or at the most, a couple paragraphs,
wrap it up by closing with “Sincerelv,” or “Best
regards,” then skip four lines down and type vour
name, address, city, state, and zip code. Spell-check
your letter on your computer before vou send
it. Print it out and read it carefully again
to make sure that you wrote in complete
sentences; stated your idea, position, or
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Find aWeb Server. In order for your home page to be available
to others, it must be hosted on a Web server. Your troop, place
of worship, or school may agree to host vour Web page for {ree,
for a limited time. If so, be sure vou adhere to the guidelines set
by the host and the Webmaster.

Building Your Web Page. Your Web page must be "built” in

a language called "HTML" in order to be viewed by most Web
browser software. The HTML source document contains all the
text and pointers to pictures and animations that will decorate
your page. 1t is surprisingly easy to learn HTML. In addition,
tools called "Web page editors” will enable you to build a Web
page without knowing all the technical details.

In addition to HTML, vou will want to decorate vour page
with a few graphics. A piece of equipment called a scanner
can digitize drawings and photographs for use on vour Web
page. You might also have drawing or painting software that
allows vou to create your own artwork, right on the computer.
Another option is to use {ree graphics available on the Internet
(with your parent’s permission), such as clip art—but make
sure that it's OK with the copyright holder. You can't just take
a picture off someone else’'s Web site to use on vour own—
that's stealing.

Where to Get Help. Evervthing yvou need to build your

own Web page is available on the Internet. See the resources
section at the end of this pamphlet for more information about
Web sites that can be helpful. Some are free, some have free
introductory memberships, and others require vou to become
a member for a fee.

Belore vou begin, be sure vou have vour parent's permis-
sion to visit any of those Web sites, and never download
anything or purchase anvthing online, unless vou have vour
parent's permission to do so.
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Tips for Online Safety

Whenever you are online, you need to guard your privacy and protect
yourself and your family from potentially harmful situations. These
tips will help you stay safe.

1.

Follow your family's rules for going online. Respect any limits on
how long and how often you are allowed to be online and what
sites you can visit. Do not visit areas that are off-limits. Just as
there are places you don't go to in real life, there are places to
avoid on the Internet.

. Protect your privacy. Never exchange e-mails or give out personal

information such as your phone number, your address, your last

name, where you go to school, or where your parents work, without
first asking your parent's permission. Do not send anyone your pic-
ture or any photographs unless you have your parent's permission.

. Do not open e-mails or files you receive from people you don't

know or trust. If you get something suspicious, trash it just as you
would any other junk mail.

. If you receive or discover any information that makes you

uncomfortable, leave it and tell your parent. Do not respond
to any message that is disturbing or hurtful.

. Never agree to get together with someone you "meet" online,

unless your parent approves of the meeting and goes with you.

. Never share your Internet password with anyone (even if they

sound "official") other than your parents or other responsible
adults in your family.

Never shop online, uniess you have your parent's permission
to do so.

. Do not believe everything you see or read online. Along with lots

of great information, the Internet has lots of junk. Learn to separate
the useful from the worthless. Talk with your counselor or other
experienced Web user about ways to tell the difference.

. Be a good online citizen. Do not do anything that harms others or

is against the law.

COMMUNICATIONS
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How to Create aTri-Fold Brochure

A brochure is a simple and effective way to communicate a

message visually. You do not have 1o be a graphic designer
to develop a tri-fold brochure—the front and back of one

page, ‘olded so that it has three columns, or panels. Here

are some tips to create a simple one vourself,
. A n d using word processing software.

Determine the Message and Content. First

‘, determine your brochure's message and
audience—what vou want to communicate,
to whom, and why. Then organize vour

information with headings and subheadings

for easier reading. Include only what will

be helpful to your reader.

Choose the Layout. Decide how you

want the information to appear on vour

brochure panels. For the barrel fold (or

roll fold). the top fold will averlap the

first one. For a z-fold (or accordion

fold), the paper is folded in alternating

directions, which is good if you want

to present information sequentially.

Fold a piece of scrap paper the way

vou want the brochure to appear, then

number the panels on each side. You

might be surprised to find that the

back side of the brochure could be

the front cover.

Set Up the Page. Choose the

horizontal (landscape) setting for

vour paper orientation. This set-

ting will give you mare space to

set up your columns and will

allow vou to fold the brochure

appropriately once printed. Set

the top. bottom, left, and right

margins. A practical choice is i/: inch all the

way around. Some printers, such as inkiet printers, have size

restrictions, so do not make vour margins too narrow.
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Page Setup

Margins . Paper | Layout
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Set Up Columns. A tri-fold brochure has three columns.
So that your brochure will be equally spaced on either side of

the fold between cach column, make your gutters (the space
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if your margins are '/> inch, make each gutter 1 inch.
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Add Page Breaks. Inserting a page break in the third column
will create the second, or back. side of vour brochure.

Insert  Format
mal
E Weh Layout
m_ Print La I
Colurnn break outine ,,
7 Text wrapping break. ok Pane !
Sectior break types . .
. Mext page Pue '
Centinuous = r
N Docurmert Map :
Even page 7
Odd page Header and Facker |
oK Cancel Marhos 7
Full Screen 7

Zoarm.

Add and Format Text. Format (choose the font stvle, size,
etc.) the text as vou tvpe, or key it all in first and format later.
As vou add text, consider where vou want it to go on the
finished brochure. For instance, the cover text may actually
need to be keved in on the last panel (refer to vour folded
sample if necessary).

With formatting, less often is best. Use fonts spar-
ingly. Designers choose fonts for a reason: to com-
municate. Anything that is too busy or that is hard
to read won't be read.

Add Pictures. If vou are creating a product brochure, vou may
want to include a photograph of the product that vou have
stored cn a disk or on vour computer's hard drive. Or, vou mav
want to use clip art available on your own computer software.
If not. vou can find (with vour parent's permission) various
free clif art sites on the Internet. Even though it's free. be sure
vou have permission from the copyright holder to use the clip
art on vaur brochure. The Web site will have information about
the proyer use of the clip art it makes available.
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Use photographs or clip art sparingly and appropri-
ately; you want to enhance your brochure, not clut-
ter it.
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Planning a Campfire or
Court of Honor Program

One of the most important and complex challenges you will
face in carning the Communications merit badge is planning
and serving as master of ceremonies at either a troop court of
honor or a campfire program (requirement 8).

You will be in charge of making sure committees complete
their assignments on time, and you will need to keep track of
many organizational details to pull off a successful campfire or
court of honor program.

Planning a Campfire Program

Planning a campfire program is much easier if you use the
standard campfire program planning form. The form,
reproduced here, comes from the Troop Program Resources
tor Scout Troops and Varsity Tearns (your Scoutmaster can
get a copy of the full-size form from this publication).

As the master-of-the-campfire (or MC), you must organize
songs. stunts, and stories in a good sequence. Consider timing,
variety, smoothness, and showmanship while you plan your
campfire program.

First, be sure that every feature of your camptire program
upholds the highest traditions and ideals of Scouting. You must
plan the opening, closing, ard headliner or main event, and
designate the songleader and cheerleader.

Write down evervthing in pencil, because vou likely
will make changes and adjustments later. List all units and
individuals who will participate in the program. Then write
down the name, description. and type of song, stunt, or
story they have planned.

The master-of-the-campire fills in the camptire program
sheet and gives copies of the program to all participants. The
MC also opens the campfire program, with a greeting or
introduction, and introduces the various acts, songs, or yells.

COMMUNICATIONS
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Additional details vou will need to consider in a campfire
planning session with vour troop and Scoutmaster include:
o Who will set up the campfire area
o Who will build the campfire
e Whe will put the campfire out after the program
e Which troop members will be designated to ¢lean
up atterward

Lighting is important to all ceremonies. Have the
performers stand behind the campfire so that the fire
illuminates the participants.

You also must designate a songleader and cheerleader and
help thent develop a plan that details specificallv what song or
vell thev will lead in what order on the program.

COMMUNICATIONS



When the glowing embers of your campfire begin to
fade, close the program with a note of quiet inspiration, and
reference the value of Scouting in daily life. This can be
achieved in many ways.

For example, you could ask all to stand, bow their heads,
and recite the Scout benedicion together: “Now may the great
Scoutmaster of all Scouts be with us until we meet again.”
Then have the Scouts leave -he area quietly. Or vou could end
your program with a troop member standing some distance
from the fire, playing "Taps.” then have him repeat this quite
softly. Be imaginative in your approach.

Planning a Court of Honor

Courts of honor require ever. more careful planning than taking
charge of a campfire program. A court of honor is convened
wher. Boy Scouts achieve Teaderfoot, Second Class, First Class,
Star, Life, and Eagle Scout ranks.
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Write out your plan, and then have key members rehearse
their parts. Use the checklist provided to help guide vou
through the court of honor planning process. The checklist is
only a guide. Develop vour own ideas and do not forget to get
feedback from other troop members and parents on how to
make the ceremony even more memorable. Remember to use
a pencil to complete vour cheeklist so you €an neatly make
changes as needed.

Have an agenda or program for the Scouts and the adults
who will be presenting the award. Rehearse, if possible, in the
actual setting where you will be serving as master of cere-
monies. If scripts are needed, be sure they are distributed to
participants well in advance.

Consider the following basic protocol as you develop
your plan:

1. The Scouts enter carrying the troop and
patrol flags.

2. The court of honor members enter.

3. The color guard enters carrying the colors. The
Scouts and audience members stand at attention.

4. The parents and audience members join the
Scouts in reciting the Pledge of Allegiance.

5. An appropriate opening ceremony is presented.

6. The court chairperson (or master of ceremaonies)
convenes the court of honor.

7. The court chairperson calls on members of the
court to make awards presentations.

8. Special program features are presented— Scout
demonstrations, a brief address, or singing.

©w

. Retire the colors.

10. Close. The court of honor may close with the
troop’s regular closing ceremony.
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Many Scouts and Scouters have created Web pages
with tons of imaginative, dramatic ideas for unique
courts of honor ceremonies. With your parent’s
permission, just type in “Courts of Honor, Scouting”
into a good search engine, and you will find many
excellent resources.

As you plan the ceremony, keep the following tips in mind.

Lighting

Lighting is important to most ceremonies. It can be used to
help create a sense of drama and excitement, and to spotlight
award recipients in a court of honor. By following the script, you
will be able to prepare in advance for the lighting techniques
you want to use during the ceremony.

Depending on the facility’s lighting, you may have access
to stage lights, spotlights, and colored lighting. Arrive early
the day of the ceremony so that you can inspect the lighting
controls and be sure you know how to switch the lights off
and on, and when.

Spotlighting should be used anytime a Scout is
recognized before an audience. A simple flashlight
can serve as a spotlight.

Decorations

A few appropriate decorations can transform a bare room into
a special place for any court of honor. Crepe paper, neckerchiefs,
Scouting posters, Scout skill displays, merit badge displavs, and
knot boards are just a few examples.

Audiovisuals

The BSA has many videos and slide programs (ask your Scout-
master about these) available that are appropriate for use in a
court of honor ceremony. Enhancing the court of honor with
good sound equipment and carefully selected music will give
the ceremony a professional touch.

COMMUNICATIONS
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Props

Props add special flair to any ceremony. Use
your imagination. You may want to craft an
advancement board that displays the progress
of each Scout in the troop or patrol. At the
court of honor, some troops present a hand-
some plaque to Eagle Scouts that includes a
nameplate engraved with their name, troop
number, and date of the ceremony. Other
ideas for props include:

¢ A candle log—a log drilled with holes,
used as a candleholder.

e An artificial campfire—made with a
flashlight, logs, and sheets of red,
vellow, and orange cellophane.

* A badge holder—a device such as a felt-
covered tray, used to display advancement
badges. pins, and cards.

¢ Flags—from vour troop. place of worship,
state, and the U.S. flag all are appropriate
in ceremonies. Be certain vou display and
carry flags correctly.

e Troop scrapbook—seek assistance from
the troop historian, who helps maintain
the troop scrapbook.



e
BOY SCOUTS % OF AMERICA

Tne BSA's Troop Program Resources contains a wealth of information about
p anning ceremonies and courts of honor. Your Scoutmaster should have a copy
of this resource.
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THE CAMPFIRE PROGRAM PLANNER

How 1o use this sheet Be sure that every feature of this campfire program upholds Scouting’s highest tradtions.

1.

SIS

w

In a campfire planning meeting, fill 7 the top of the Campfire Program sheet (over)

Write down the name. description, end type of song. stunt, or story they have planned

. On the Campfire Program Planner 1oelow), Iist all units and incividuals who will participate in the program.

The master-of-the-camphre organizss songs, stunts, and stories in a good sequence considering timing. variety

smoothness, and showmanship

The master-of-the-campfire makes cut the Campfire Program sheet (over}

Copies of the program are given to &ll participants

Cheer Planner

Campfire Program Planner

Spot

Group or Description

individual

Type Spot

Song Planner

Spot

Opening

Closing

Headhner Main event

Song leader

Cheerleader

BOY SCOLTS OF AMERICA
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CAMPFIRE PROGRAM

Place

Date

Time

Campers notified

Campfire planning meeting
MC .
Song leader
Cheermaster

Area set up by

Campfire built by
Fire put out by
Cleanup by

Camp director’s approval

Spot

Title of stunt, song. or story

By

Time

Opening (and firekghting)

Greetings (Introduction)

MC

Sing Yell

20

2

22

Closing

COMMUNICATIONS
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CHECKLIST FOR COURTS OF HONOR (AND OTHER CEREMONIES)

Eagle Scout Regular Planning Phase
Court of Honor Court of Honor

Send mviations

Print programs

_ Order retreshments

Physical Arrangements
- - __ Seating tor qudience

Seating for plattorm

Lightng

_ Heart and vennlation

Retreshmenis

Parking

Awards Presentation

. _ Badgesand ceruhcates are n ndividually marked envelope

48
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CHECKLIST FOR COURTS OF HONOR (AND OTHER CEREMONIES) (cont’d.)

Regular
Court of Honor

Eagle Scout
Court of Honor

Planning Phase

Presenter’s Briefing

One Scout at a tme receives his award

The Scout faces the audience

The Scout 1s on a box or 1a1sed platform

The

Scout 1s spothghted, if possible.
The presenter knows where (o pin the badge

The presenter knows how to give the Scout handshake
using the left hand

General Program

Who is to be introduced?
Make speakers aware ot the ume linut,

Prepare notes tor people who are not famihiar with
the activities

Encourage parents’ participation

Recognize the Scoulmaster and other leaders

Have any demonstration or mCmn_L_ program malerials
on hand

Plan the entrance for court of honor officials.
Start on time and end on time
Set up and staff refreshments and reception tables.

Follow-up Delails

Make arrangements tor refurmng equipment and cleanup.

Send a note o1 thanks to program partcipants, the
custodian. and any others who helped.

COMMUNICATIONS
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Careers in
Communications

If you are interested in a career in N T i TN
communications, you will have PO mi c
many choices.

Advertising. This includes
positions such as advertising
or marketing specialist, copv-
writer, account executive,
sales manager, media planner,
creative director, media sales
representative, and public
opinion researcher.

Communication Education.
Most communication educazors
are found at the college level but
communication teachers are hired
at elementary and secondar-
schools and community colleges,
teo. All require a minimum of a
bachelor’s degree in the tield

vou will be teaching. Research
and graduate schools prefer
cendidates trained in a specfic
area such as organizational
communication, rhetoric and
public address, or interpersenal
communication. Careers In

this field include language arts coordinator, high school

sp eech teacher, forensics/debate coach, drama director,

ce llege or university professor, and speech communication
department chairperson.
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Electronic Media, Radio, or Television Broadcasting.
Network newscasters and talk-show hosts are what one thinks
of as the glamour jobs in this field, but radio and television
offer far more off-camera and off-microphone positions than
those that are on the air. Many of these are technical, sales,
and administrative positions. Careers also include broadcasting
station manager, film/tape librarian, community relations
director, unit manager, film editor, news director, news

writer, transmitter engineer, technical director, media buver,
market researcher, producer, casting director, researcher, and
floor manager.

Joumalism (Print or Electronic). Journalism involves research-
ing and gathering information and communicating it to the
public through writing, speaking, visual or electronic means.
Careers in journalism include reporter, editor, photographer,
newscaster, author, copywriter, scriptwriter, publisher, news
service researcher, technical writer, and acquisitions editor.

Public Relations. This field usually involves managing the
public image of an organization or an individual. Careers in
public relations include publicity manager, advertising manager,
marketing specialist, press agent, lobbyist, corporate public
affairs specialist, account executive, development officer, fund-
raiser, membership recruiter, sales manager, media analyst,
media planner, creative director, audience analyst, news writer,
and public opinion researcher.

Theatre/Performing Arts/Dramatic Arts. “Stars” do exist in
this glitzy industry, but successful performing careers are
hard to come by. The majority of actors do not reach star
status. Rather, many performers take advantage of theatrical
opportunities found in professional, community, and educa-
tional theaters across the country. Off-stage positions exist in
theatre management, instruction, technical, and production
positions. Careers in performing arts include performing artist,
scriptwriter, producer, director, costume designer, scenic
designer, lighting designer, theatre critic, makeup artist, stage
manager, model, and theatre professor and casting director.
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Think about which careers in communication listed above
might suit you. Choose one career that interests you. Research
the primary responsibilities of that position and the qualifica-
tions, education, and preparation it requires. (See the resources
section at the end of this pamphlet for further research.) Take
notes on what you find out so you can refer to them when you
meet with your counselor to discuss requirement 9.

Now that you have finished the requirements for your
Communications merit badge, you no doubt have a much bet-
ter understanding of just how important effective communica-
tion is to every aspect of daily life. Whether you are communi-
cating with your family and friends, troop members, elders, or
the general public, the skills you have learned to meet your
badge requirements will serve you well throughout your life.

COMMUNICATIONS
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Communications
Resources

Scouting Literature

Journalism, Public Speaking, Radio, and Theater merit
badge pamphlets

Books

Ali, Moi. Effective Publie Relations. DK Publishing, 2001.
Buehler, Ezra. Building the Contest Oration. Wilson, 1965.

Dine, Jeremiah. How to Build a Tiventy-Minute Home Page.
Yahoo! Internet Life, 1997.

Dragisic, Patricia. How to Write a Letter. Franklin Watts, 1998.
Feldman, Tony. An Introduction to Digital Media. Rutledge, 1997.

Haegele, Katie. E-Advertising and E-Marketing: Online
Opportunities. Rosen Publishing Group, 2001.

Johnson. Marlys H. Careers in the Movies. Rosen Publishing
Group, 2001.

Johnson. Neil. National Geograplic Photography Guide for
Kids. National Geographic Society, 2001.

Jones, Bob. Oratory. CDE, 1992.

Mierau, Christiana. Accept No Substitutes! The History of
American Advertising. Lerner, 2000.

Otfinoski, Steven. Speaking Up, Speaking Out: A Kid's Guide
to Making Speeches, Orat Reports and Conversation.
Millbrook Press, 1996

Schrier, William. Contest Oratory. Scarecrow Press, 1971.

Zoltan, Melanie Barton. Kid's Guide to Getting Published.
Cameo Books, 2001
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Organizations and Web Sites
Animation Factory
Web site: http://www.animationfactory.com
Visit this site for easy-to-use animations that can be used
to decorate your Web page.

Broadcast Education Association
1771 N Street, NW
Washington, DC 20036-2891
Toll-free telephone: 888-380-7222
Web site: http://www.beaweb.org

The BEA provides a Directory of Colleges and Universities
that outlines degrees in broadcasting and electronic media.
In addition, you will find information on scholarships for
college students, industry positions through state broadcast
associations, convention and exhibit information, and related
scholarly journals.

Communication Ring/Rhetoric Resources
Web site: http://www.rhetorical.info

A communication ring site is a group of communication
sites that are linked together. You can go from one communica-
tion site to the next with ease. It offers links to sites such as
professional organizations (like the NCA), references, project,
link collections, hubs, and discussions.

Cool Archive
Web site: http.//www.coolarchive.com

This service provides a large collection of free clip art for
Web sites, including backgrounds, bullets, bars, icons, and more.

HTML Wiriters Guild
Web site: http://www.hwg.org

This beginner-friendly site offers free Web development
training, including online courses taught by professional
developers.

National Communication Association

765 N Street, NW
Washington, DC 20036
Telephone: 202-464-4622
Fax: 202-464-4600
Web site: http://www.natcom.org

The NCA Web site provides information to help students

in their search for a communication program at any level of
study. Links are provided to communication departments at
most colleges and universities across the country.
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Tucows Software Library
Web site: http://uww. tucows.com

This site has all the tools you need te build your own Web
page. Its library includes freeware and shareware HTML
editors, image editors, and much more.

Web Monkey
Web site: http://wuwnw.webmonkey.com

This site includes a how-to library, quick references, and
articles on Web development for creators of various skill
levels, from beginners to "masters.”
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